
20 Tips to Boost Your Engagement
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HOUSEKEEPING	  

1	  

2	  

3	  

TWEET	  WITH	  US:	  #GOVD16	  

SUBMIT	  YOUR	  QUESTIONS	  VIA	  ‘ASK	  A	  QUESTION’	  BOX	  

TECHNICAL	  DIFFICULTIES?	  CLICK	  THE	  ‘HELP’	  BUTTON	  

#GovD16	  

4	   DOWNLOAD	  RECOURCES	  IN	  THE	  ‘RECOURSES’	  MODULE	  
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20	  Tips	  	  
To	  Boost	  Your	  Engagement	  	  



Tip	  1:	  
Define	  Your	  
Strategy	  
and	  Goals	  



Tip	  2:	  
Know	  Your	  
Audience	  



Tip	  3:	  
Focus	  
Their	  
Aben8on	  



Tip	  4:	  
Focus	  on	  
the	  Value	  



Tip	  5:	  
Personalize	  
Your	  
Content	  



Tip	  6:	  
Use	  
Relatable	  
Imagery	  



Tip	  7:	  
Illustrate	  
Your	  Point	  



Tip	  8:	  
Leverage	  
Exis8ng	  
Resources	  



Tip	  9:	  
Priori8ze	  
Calls	  To	  
Ac8on	  



Tip	  10:	  
Engage	  on	  
Their	  Level	  



Tip	  11:	  
Reach	  
Them	  
Where	  
They	  Are	  



Tip	  12:	  
Ac8vate	  
New	  
Audiences	  



Tip	  13:	  
Invigorate	  
Exis8ng	  
Audiences	  



Tip	  14:	  
Grow	  a	  
Targeted	  
Audience	  



Tip	  15:	  
Segment	  
Your	  	  
Audience	  



Tip	  15:	  
Segment	  
Your	  
Audience	  

+28%	  	  
Open	  Rate	  	  	  

+125%	  	  
Click	  Rate	  



Tip	  16:	  
Test	  for	  
Best	  
Prac8ces	  

Veteran-‐specific	  Appeal	  	  
	  Subject	  Line:	  “AGenAon	  Veterans	  and	  Survivors”	  

General	  Appeal	  	  
Subject	  Line:	  “Making	  it	  Easier	  for	  You	  to	  Receive	  Benefits”	  

VS	  

+3%	  	  
Open	  Rate	  	  	  

+47%	  	  
Click	  Rate	  



Tip	  16:	  
Test	  for	  
Best	  
Prac8ces	  

“November	  Deadlines	  for	  Drawn	  Hunts”	  

“Last	  Chance	  to	  Apply	  for	  Drawn	  Hunts”	  

VS	  



Tip	  17:	  
Integrate	  
with	  Other	  
Channels	  



Tip	  17:	  
Integrate	  
with	  Other	  
Channels	  

&	  
And	  more…	  



Tip	  18:	  
Connect	  
the	  User	  
Experience	  



Tip	  18:	  
Connect	  
the	  User	  
Experience	  



Tip	  19:	  
Gather	  
Stories	  and	  
Feedback	  



Tip	  19:	  
Gather	  
Stories	  and	  
Feedback	  



Tip	  20:	  
Measure	  
Your	  
Outcomes	  



Bonus	  Round!	  
There	  is	  no	  
secret	  sauce	  

The image cannot be displayed. Your computer may not 
have enough memory to open the image, or the image may 
have been corrupted. Restart your computer, and then open 
the file again. If the red x still appears, you may have to 
delete the image and then insert it again.
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DIGITAL	  SERVICES	  

•  Deliver	  Personalized	  Content	  Based	  on	  Age,	  Interest	  
•  Engage	  Through	  Today’s	  Top	  Digital	  Channels	  
•  Re-‐engage	  Lapsed	  or	  Inac8ve	  Audiences	  

Digital	  Campaign	  
Management	  

Managed	  	  
Services	  

Audience	  
Accelera8on	  

We’ll	  provide	  ways	  for	  you	  to	  
reach	  more	  people	  and	  
idenAfy	  and	  connect	  with	  
them	  in	  a	  targeted	  manner.	  

We’ll	  help	  you	  compel	  people	  
to	  take	  acAon	  through	  proven	  
email	  and	  mobile	  technologies.	  

We’ll	  provide	  a	  complete	  team	  
of	  digital	  communicaAon	  and	  
technology	  experts	  for	  your	  
monthly	  iniAaAves.	  	  

ü  Prominent	  placement	  in	  the	  
GovDelivery	  Network	  	  

ü  Outreach	  acceleraAon	  
ü  Digital	  Ads	  IntegraAon	  	  

ü  Email	  Design/Formafng	  	  
ü  A/B	  TesAng	  &	  AnalyAcs	  
ü Message	  Strategy	  &	  ConfiguraAon	  
ü  Campaign	  EffecAveness	  ReporAng	  

ü  Strategic	  Planning	  
ü  System	  Admin	  OpAmizaAon	  
ü  SubscripAon	  Management	  
ü Monthly	  Progress	  Reports	  
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THANK	  YOU	  FOR	  
YOUR	  TIME	  




