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3 TRENDS IN LEARNING AND CITIZEN EDUCATION
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THE POWER OF COMMUNICATIONS + LEARNING

= “Cramming” Multi-modal, text interaction

Mobile, micro-learning over time

Y = .

Figure 3: Spaced practice by Clark Quinn. Adapted from Will Thalheimer, 2006.
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Source: https://www.adInet.gov/adl-research/mobile-augmented-reality-performance-support/mobile-learning/mobile-design-mobile-instructional-design/ gOVDELIVERY 7
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USE CASE: DHS BLUE CAMPAIGN (MOBILE)

s > BLUE CAMPAIGN

One Voice. One Mission. End Human Trafficking. ™

Reach internal DHS
employees and external
audience in specific industries

 Most of these people operate
in mobile environments

 Must reach them with training
anywhere they happen to be
and on any device
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USE CASE: FEDERAL HIGHWAY ADMINISTRATION

U.S. Department of Transportation

Q Federal Highway

Adminisiration

 Hosted a two-day virtual
summit, including several
hours of pre-session content

* Protected their investment by
deploying a communications
campaign to ensure, sign up,
show up, completion and
evaluation.
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USE CASE: FEDERAL HIGHWAY ADMINISTRATION

A

= 3
12%  72% 17% 1.3%

Open Rate Average Open Rate Click Through Rate CTR Average

As compared to similar government agencies not
implementing a strategic digital campaign

f invited attendees reqgistered
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PICK ONE AND APPLY IT TO YOUR CONTEXT
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THANK YOU FOR ANDREW KRZMARZICK
YOUR TIME ANDREW@GOVLOOP.COM




